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Dr.Sahaparp Porkatong

ABSTRACT

As we known social media is valuable,
on the other hand it has a lot of bad impacts to
people who addicted. Importantly, we focus
more on study effects of social media related to
children and adolescents. Parents and teachers are
important solvers to solve problem of children
and social media addiction. Parents have to learn
more how to use social media and share time with
their children due to a good way to solves
problems is not only a prohibition. Oppositely,
they have to be good friends who can share
knowledge and educate them in the right way
of using social media. In addition, We should
focus on study “Media Cultivation Theory” in
positive of media cultivation such as what we
don’t want to see on facebook and other social
media, what you don’t like when your friends post
on facebook or social media, how to be good
social media users. The research’s results
will present a new social mainstream and
be a paradigm of good communication on
social media that everybody could change their

communication behaviours and understand how
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to communicate in public spaces.

Keywords: social media, communication, media
cultivation.
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